


#CerealDrive 
The O’Fallon Salvation Army saw a tenfold increase in need, going 
from feeding 50 families each month to 600 families per month in a 
one year period. While experiencing such a significant increase in 
need, they also suffered an 80% decrease in food commodities, 
which they depended on from the USDA and other government 
sources. The pantry reached out to me with an urgent need for 
nutrient-rich food items.   

I worked with the corps staff to determine the need. We made 
an ask for cereal, as it packs many nutrients in one simple meal 
and is rarely donated because of its high cost when compared to 
canned goods. 
 
I launched a collaborative strategic social media with local 
influencers that garnered major media attention to fulfill this 
need, which I executed that same day. Over a 4-day period in 
March of 2012, the campaign raised $15,000 and 16 pallets of 
cereal for Salvation Army food pantries in St. Charles County. 

Social Media Strategy 



#CarFreeSTL 
During May 2013, Danni launched #CarFreeSTL, an initiative by 
Great Rivers Greenway and Bike St. Louis to encourage residents of 
the region to give up their car for a day, a week or the entire month 
of May in favor of walking, biking and utilizing Metro. The 
campaign’s goal was to get people of the region familiar with the 
network of greenways and on-street bike routes the District is 
building in St. Charles County, St. Louis County and St. Louis City, 
and to showcase how they connect with metro to make it entirely 
possible to navigate much of the region without a car. 

Local blogger and Great Rivers Greenway communications  
advisory committee member Jessica Leitch gave up her car for the 
entire month of May and blogged about her experience on the 
District’s blog and CityinaJar.com.  

Multi-Channel Digital 



#CarFreeSTL (continued) 
Goals: 
• Highlighting interconnected system of trails, on-street bike 

routes & Metro transit. 
• Increased exposure of ConnectingSTL blog & Jess’s blog. 
• Increase user-ship of all three methods of transportation. 
• Encouraging individuals to try being car-free for the first 

time and to share their story. 
 

Methods: 
• Kickoff event with Social Media Club of St. Louis 
• Multi-channel distribution of content & graphics including: 

o Blog 
o E-Newsletter 
o Patch 
o Website News 
o Banners 
o Facebook timeline graphics 
o Infographics 
o Partner sites & social channels 

• Posting blogs on CityinaJar.com & ConnectingSTL with back 
links 

• Major media cross-promotion 

Exposure 

• Recognition by Governor Nixon 
• Social media content contributed by users throughout 

the region during the campaign on Twitter, Facebook, 
Instagram and Foursquare. 

• Weekly KMOX on-air coverage & online column 
• SMCSTL Kick-Off Event  
• STLToday feature article 
• City in a Jar subscribers exposed to District mission 

and linked to district site 
• Metro Transit NextStopSTL blog & social channels 
• Trailnet social channels 
•  
• Big Shark social channels & events 

 

Additional Results 
Governor Nixon’s office reached out to us for assistance in 
launching their #100MissouriMiles initiative. As we planned the 
local kick-off event, I mentioned Jess and the #CarFreeSTL 
initiative, they asked me to ensure she was present at their 
June 1 event in St. Louis so that the governor could recognize 
her good work. We arranged a culminating event for Jess’s 
#CarFreeSTL initiative in tandem with the Governor’s kickoff of 



Social Media Strategy 

#TweetTheMostGood  
Held on May 15, 2012 on the Moonrise Hotel rooftop, this sold out 
Happy Hour benefited Salvation Army food pantries, and served as the 
platform to announce Garbage Bag Gala.  
Goals:  
• Engage young professionals to become involved as volunteers, 

advocates & donors 
• Promote Garbage Bag Gala event & secure models/designers 

Methods: 
• Social partnerships with Hoffman Lewis, Moonrise Hotel, 

Vantage Credit Union & Social Media Club of St. Louis 
• Social promotion& partner cross-promotion 
• Multi-channel message distribution  

Results: 
• Hashtracking report indicated 230,000 exposed 
• #TweettheMostGood trended that evening 
• #GarbageGala trended the following day, after announcement 



Goals: 
• Highlighting interconnected system of trails, on-street bike 

routes & Metro 
• Increased exposure of ConnectingSTL blog & Jess’s blog. 
• Increase usership of all three methods of transportation. 
• Encouraging individuals to try being car-free for the first 

time and to share their story. 
 

Methods: 
• Kickoff event with Social Media Club of St. Louis 
• Multi-channel distribution of content & graphics 
• Partnership with Metro & Trailnet for event and 

messaging 
• Posting blogs on CityinaJar.com & ConnectingSTL 
• Major media cross-promotion 

Exposure 

• Weekly KMOX coverage 
• SMCSTL Kick-Off Event 
• STLToday feature article 
• Metro Transit NextStopSTL blog & social channels 
• Trailnet social channels 
• Big Shark social channels & events 

 

Additional Results 
Governor Nixon’s office reached out to us for assistance in 
launching their #100MissouriMiles initiative. As we planned the 
local kick-off event, I mentioned Jess and the #CarFreeSTL 
initiative, they asked me to ensure she was present at their 
June 1 event in St. Louis so that the governor could recognize 
her good work. We arranged a culminating event for Jess’s 
#CarFreeSTL initiative in tandem with the Governor’s kickoff of 
#100MissouriMiles. 

#TweettheMostGood (continued) 



Social Media Strategy 

#GarbageGala 
Announced & promoted at #TweetTheMostGood, the Garbage Bag Gala was 
held in July 2013. A fashion show featuring creations made of garbage bags 
and duct tape, the inaugural event raised more than 
$20,000 in one evening.  
Goals:  
• Engage young professionals & influencers to 

support the work of the Army and spread the 
word of the Army’s work. 

• Hold a profitable event. 
Methods: 
• All models & designers were social media 

influencers or media personalities. They 
released blogs & videos in advance to promote 
the event & generate interest. 

• Social partnerships with Moonrise Hotel, Hoffman Lewis, Patch.com, 
Frostbite Ice Cream, Social Media Club, Hardee’s & DJ Epic. 



Garbage Bag Gala 2013 



Strategy 
Proposition P 
I was hired in August 2012 to serve as the first ever communications 
manager the Great Rivers Greenway District, a special parks District 
that has had a hand in some of the most transformational projects in 
the  
St. Louis region, including The Trestle, the CityArchRiver 2015 project 
and the River Ring, a 600-mile network of trails spanning from St. 
Charles County to the downtown St. Louis riverfront. 
 
In April 2013, Proposition P would be on the ballot, a 3/16 
of a cent tax increase that would fund a portion of the 
CityArchRiver 2015 project, local and region parks and the 
Great Rivers Greenway district’s projects. Just prior to the 
start of my tenure, the district performed a study on its 
name brand value, which revealed that only 1% of people 
on the Great Rivers Greenway trails knew what the did. 



Strategy 

Proposition P (continued) 
district was, or what it did.  
 
Because the district is funded by tax dollars, we were not 
able to create any persuasive language for the 
proposition. As I developed my strategy, I was very 
methodical about ensuring that any information I 
distributed would be strictly informational. 
 

Goals: 
• Build name brand awareness of the district 
• Keep voters informed, process transparent 

Indicators 
• Increased website traffic 
• Increased social followers & engagement 
• Increased media exposure 
• Positive tone of all media pieces 

 

 

Campaign Results 

A well-run information-only (non-persuasive) effort by the district, 
complemented a strategic political campaign, which was run separately, 
resulting in the successful passage of Proposition P in April 2013, which 
will provide $32 million annually for local and regional parks, 
greenways and the CityArchRiver 2015 project. 
 
Today, the project is moving forward. Look for more of Danni’s work in 
the promotion of a groundbreaking event for the Central Riverfront 
construction project in late fall 2013. 



Strategy 
Multi-Channel Messaging 
 



Strategy 
Multi-Channel Messaging 
 



Written Content 

As a content creator, Danni crafts compelling media 
releases, has ghost-written for book projects and has been 
a regular contributor to the following: 
 

• SalvationArmyStLouis.org 

• GreatRiversGreenway.org 

• ConnectingSTL.org 

• Forum Magazine  
by Phi Kappa Phi 

• SMCSTL.org 

• Patch.com 

• Examiner.com 

• KMOX/CBS Local 
• Automotive.com 
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Great  Rivers  Greenway  and  the  City  of  St.  Louis  to  propose  100  miles  of
expanded  and  upgraded  bike  routes  in  St.  Louis  City

Posted  @  9/23/2013  7:41  AM  by  Danni  Eickenhorst  |  Files  in  Bike  St.  Louis

Residents  invited  to  help  shape  Phase  III  of  Bike  St.  Louis  project  at  Open  House  October  3
at  Forest  Park  Visitors  Center
By:  Danni  Eickenhorst

Great  Rivers  Greenway  and  the  City  of  St.  Louis  are  working  to  improve  the  Bike  St.  Louis  network  in  the

City  of  St.  Louis  with  a  plan  to  expand  and  upgrade  a  total  of  100  miles  of  on-street  bicycle  routes.  The

District,  in  partnership  with  the  City  of  St.  Louis,  will  host  an  open  house  on  Thursday,  October  3,  to

provide  an  opportunity  for  the  public  to  view  initial  designs  and  provide  comments  on  the  plan.  This  is

the  third  phase  of  the  Bike  St.  Louis  project,  which  was  established  in  2004  to  promote  cycling  as  a

viable  transportation  option,  and  to  create  bicycle  connections  from  downtown  St.  Louis  to  destinations

throughout  the  region.  To  date,  the  project  has  developed  84  miles  of  on-street  bicycle  routes  in  St.

Louis  City,  Clayton,  Maplewood  and  Kirkwood.

The  proposed  Phase  III  expansion  will  improve  access  for  residents  and  visitors  to  regional  destinations  by  adding  an  additional  40  miles  of  on-street  bike

routes  in  the  City  of  St.  Louis,  and  upgrading  60  miles  of  the  existing  network.  Proposed  upgrades  include  increased  signage  throughout  the  city,  and  six

bicycle-parking  corrals  to  be  placed  throughout  the  City.

The  open  house  will  be  an  opportunity  for  interested  residents  to  view  plan  concepts,  and  provide  feedback  on  the  proposed  improvements.  The  on-street

modifications  being  considered  would  calm  traffic,  and  accommodate  safe  travel  by  both  cyclists  and  motorists,  while  linking  residents  to  destinations

throughout  the  city  by  trail  and  transit.  Improvements  that  will  be  considered  at  the  event  include  shared  lane  markings,  bicycle  lanes,  buffered  bike  lanes,

and  bike  boulevards.

The  event  will  be  open  to  the  public  and  held  on  October  3  from  4:30  to  7:00  p.m.  at  the  Forest  Park  Visitors  Center,  located  at  5595  Grand  Drive  on  the

north  side  of  Forest  Park.  There  is  no  formal  presentation  so  attendees  can  stop  by  anytime  between  4:30  and  7:00pm.    

“It  is  a  priority  for  my  administration  and  the  City  of  St.  Louis  to  make  the  City  more  bike-friendly,”  said  Mayor  Slay.  “The  City’s  Sustainability  plan  calls  for  a

reduction  in  traffic  congestion  and  improvement  in  air  quality.  When  these  100  miles  are  completed,  our  residents  and  visitors  will  find  it  easier  to  commute

by  bike  –  which  will  reduce  traffic,  and  thus  improve  air  quality.  These  routes  will  also  provide  better  access  and  connectivity  to  green  space,  trails,  and  parks

—enhancing  the  quality  of  life  for  all  residents.”

“We  are  excited  to  see  the  increasing  numbers  of  residents  and  visitors  who  are  using  the  Bike  St.  Louis  network  for  their  daily  commutes,  running  errands  or



Graphic Design Samples 



!

Connecting with Danni 

• Interested in a consultation? 
• Looking for a speaker on marketing strategy? 
• Considering an offer for long-term employment 

or a freelance contract? 
• Interested in partnering on Danni’s existing or 

future projects? 
 
Danni is happy to entertain any proposals and 
make recommendations. 
 
Reach out at: 

• www.STLDanni.com 
• @STLDanni 
• STLDanni@yahoo.com 
• 314.580.8874 
• Facebook.com/STLDanni 
• LinkedIn.com/in/STLDanni 


